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Highlights

ÁSales and earnings development in line with 

expectations

ÁGood harvesting towards the end of the quarter

Á7,195 MT in the quarter compared to 8,727 MT Q3 2020

ÁHouston facility with all -time -high production and 

low unit cost

ÁObtained full 2022 -distribution for the Kori brand at 

two major US retailers

ÁRefinancing structure agreed with three -bank 

syndicate

ÁImproved terms and increased flexibility
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Revenue and Adjusted EBITDA
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Á Ingredients: 21% lower y/y, where lower Superba sales in South Korea and the US 

accounts for the decline

Á Brands: 11% lower y/y, with stable sales in the private label business and decline in the 

Kori brand as one of the large retailers are shifting to a new SKU when launching full 

physical distribution at the start of next year

Á The decrease from same period last year mainly driven by lower krill oil sales. In 

addition, in Q3 2020 the Kori launch cost was not included in adj. EBITDA

Á Net gain of USD 2.45 million from sale of portion of fuel option contracts in Q3 2021

Á Adjusted EBITDA margin for the quarter was 24%, down from 38% in Q3 2020
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1) Aker BioMarine evaluates the performance based on Adjusted EBITDA. This metric is defined as operating profit before depre ciation, amortization, write -downs and impairments, and special operating items. Special operating items include gains or losses on sale of assets, 

if material, restructuring expenses and other material transactions of either non -recurring nature or special in nature compared to ordinary operational income or expenses.



Eventful news flow in the quarter
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ÁSeth French appointed CEO for the Brands 

segment in the US

ÁThong Luu appointed SVP and General 

Manager to lead Asia operations

ÁCEO Matts Johansen is temporary appointed 

head of Human Health and Nutrition 

business, that comprise the Superba brand

ÁAker BioMarine expands its product portfolio 

with a Halal -certified krill oil ingredient

ÁNew study demonstrating how krill oil may 

reduce the risk of cardiovascular disease

ÁNew study confirms Qrill Aqua in European 

Seabass diets improves growth, feed 

efficiency and liver health status

ÁNew study reveals krill oilõs effectiveness in 

reducing liver and fat tissue inflammation 

related to obesity

ÁAker BioMarineõs key patent for krill oil in 

Europe validated

ÁMajor retailers awarded Epion significant 

increase in distribution of Kori from Q1 

2022

ÁThe Norwegian Tax Appeal Board ruled in 

favor of Aker BioMarine. NOK 293 million 

tax loss carried forward

ÁAker BioMarine inked deal with GEA to 

supply the process systems for its INVI 

protein plant in Norway

ÁPartnership with one of the worldõs highest 

ranked e-sports teams

Key events Organizational changesScience



Ingredients segment - Operations
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Á Krill harvesting was challenging throughout most of the quarter with ice 
blocking the entrance to sub -area 48.2, preventing fishing during large 
parts of August and September

Á The ice finally moved, and Aker BioMarine produced well the last week 
of the September

Á Total offshore production was 7,195 MT for the quarter, 17% below 
same period last year

Á The season ended first week of October and is expected to start again 
end of November

Á The plant in Houston reached an all -time -high production with a 24% 
increase from same period last year and 8% above last quarter

Á Cost per unit decreased due to strong cost management and capacity 
improvements 

Á As krill oil inventory levels are increasing, Aker BioMarine considers to 
use the opportunity for a longer shutdown of the Houston plant in 2022 
to carry out certain upgrades and automations

Offshore Onshore

5The Ingredients segment comprises of offshore harvesting and production, the logistical operation and the onshore manufacturi ng and sale of krill oil products globally to distributors and feed producers



Ingredients segment - Sales
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Á Sales of USD 26.4 million in the quarter, in line with the same period 
last year, and 6% above last quarter 

Á Sales to Asia amounted to 49% of the total, up from 32% same period 
last year

Á There is generally high demand for the Qrill products

Á Sales of USD 13.3 million in the quarter, 42% lower than the same period 
last year, and 20% below last quarter 

Á Lower sales in South Korea and the US accounts for the decline

Á A growth plan for Superba is currently being implemented. The focus is 
on short-term market opportunities as well as building long term 
execution capabilities to take out the full potential for krill oil globally

Á Managerial changes support the growth plan

QRILL Superba

6The Ingredients segment comprises of offshore harvesting and production, the logistical operation and the onshore manufacturi ng and sale of krill oil products globally to distributors and feed producers



Brands segment
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Á Sales in the private label business were stable compared to third 
quarter 2020

Á Sales to major customers, including Samõs Club, CVS, Costco and 
Walgreens increased this quarter compared to same period last year

Á In the quarter, Seth French was appointed new CEO for the Brands 
segment. Mr. French has broad experience from the food and beverage 
industry and reports to CEO in Aker BioMarine, Matts Johansen

Á POS sales 65% higher than the same period last year, and around 20% 
below last quarter 

Á Important achievements in Kori brand in the quarter, as the company 
achieved full physical warehouse distribution in two major retailers 

Á Both retailers will feature pallet promotions as part of the launch in 
early 2022 and this will most likely lead to increased sales already in the 
fourth quarter 2021

Á The Kori brand was launched at Amazon in August with good sales 
development at low marketing cost

Lang (Private label) Epion

71) Excluding eliminations.  The Brands segment is the human consumption distribution business which comprises of Lang and Epi on. Lang acquires product derived from krill, fish and plants. Then package, labels and sells the product onwards to retailers in the US market. 

Epion is Aker BioMarineõs FMCG brand company, and first product (Kori) was launched in the US in 2020



Kori brand sales in the US market

UNITS SOLD AND MARKETING REACH
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Number of units sold Marketing reach

Á Lower Kori POS (Point of Sales) in the 
quarter mainly due to a 
discontinuation of a SKU (Stock 
Keeping Unit) at one of the larger 
retailers that will shift to a new SKU 
when launching full physical 
distribution at start of next year

Á Marketing and media impressions 
continued to be focused in 
digital/social media channels

Á Preparing a new marketing concepts 
and campaign for 2022
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